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(Abstract

wellbeing of girls.

N\

This evaluation was done to assess the impact of a music video produced and promoted nationwide to raise awareness of sexual
and gender-based violence (SGBV) in Uganda. Pupils (12-17 years of age) and adult stakeholders in a Kampala primary school
participated through 4 focused groups discussions for pupils and key informant interviews for adult stakeholders. Recordings
were transcribed and content coded. Major findings were: Pupils viewed the music video model as attractive and accessible to
youth, effective for communicating culturally sensitive information adults find difficult to articulate, and valued using social
media to optimize reach, enhance messaging impact and promote feedback. Adults assessed the video as factually informa-
tive and suited to wide use in schools to promote SGBV awareness and discussion. The consensus: music videos produced
using health promotion guidelines and promoted through social media are an innovative, valuable and effective resource able
to promote broader awareness of the causes of SGBV and the priorities society needs to address to improve the safety and
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Introduction

The United Nations sustainable development goal number 5
aims to achieve gender equality and empowerment of all wom-
en and girls though the ending of discrimination, violence and
exploitation. Additionally, the goal aims to eliminate forced
marriages and genital mutilation, and promote sharing of do-
mestic responsibilities and full participation in leadership and
decision-making [1]. While some significant gains have been
made, the 2030 target for this goal will not be met [2], conse-
quently the WHO and UNICEF continue to call for innovative
evidence-based approaches to promote greater awareness of
sexual and gender-based violence (SGBV) [3].

SGBV is deeply embedded in African culture, so, to be ef-
fective, any approaches need to encompass social factors and
cultural norms, including the demographic that 50% of sub-
Saharan Africa’s population are under 20 years of age. Tradi-
tional music and folk tales have always been used to propagate
cultural knowledge and values, and the popularity of celebrity
musicians has made them effective messengers about SGBV,

avoidable maternal and infant death, and HIV [4,5]. Current-
ly, most young people have phones and are on social media,
which offer important ways to increase the reach and impact of
health promotion interventions focussed on youth.

Young girls need to learn how they are at risk of SGBV, and
understand how to deal with such situations as one in three in
sub-Saharan Africa experience violence during childhood [6];
and an unfortunate fact is that older family members, close rel-
atives and school teachers are common perpetrators of SGBV
[7]; adults also need to be enlisted in dialogue to counter the
silent acquiesce of SGBV prevalent within society.

In response to the WHO and UNICEF calls to raise SGBV
awareness, girls of school age were enlisted to identify youth-
focussed priorities and essential messaging; these were in-
corporated into a music video professionally recorded using
a validated health promotion format. The music video was
disseminated via nationwide promotion through radio and TV
broadcasts reaching an estimated audience of > 10.5 million.
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Social media with free downloads allowed universal access by
youth for viewing, comment posting and tracking to evaluate
reach. A description of the video’s development, production
and promotion, and a summary photo essay have been pub-
lished previously [8,9].

Aim of the study

To learn from a post hoc evaluation how Ugandan youth and
adult stakeholders were impacted in the longer term by a na-
tionwide initiative to raise awareness of SGBV using a music
video health promotion model. The evaluation was conduct-
ed at the school where the initial inquiry was conducted that
defined the youth-focussed priorities that were highlighted
through the words of the song and scenarios portrayed in the
celebrity recorded music video. The opportunity to contribute
feedback was central to the project’s design and our commit-
ment to the participating school. Such evaluation is often omit-
ted, but the process is an essential component of valid health
promotion initiatives; our aim was to understand and share
‘what worked and why’ in order to guide future application of
similar models.

Methods

Design and setting: This was a cross-sectional qualitative study
conducted at Stand Tall School, in Kira Municipality of Kam-
pala, Uganda.

Study population and sampling process: All pupils aged 12
years and above were engaged through Focus Group Discus-
sions (FGDs), and adult stakeholders (headteacher, director
of studies, chairman of the parents’ and teachers’ association,
and principal of the school) through key informant interviews
(KIIs). Mixed methods research and focus group guidelines
were followed [10,11]; evaluation data gathered included quali-
tative insights (participants’ experiences, reasons, suggestions)
plus quantitative measures (ratings, counts). Sessions began
with 1) Opening overview (purpose, confidentiality, process)
2) Warm-up (introductions, simple questions to build rapport),
3) Core topic evaluations (with open-ended prompts and quick
quantitative measures) 4) Closing (summary, ratings, check for
missing perspectives).

Data collection: Four FGDs were conducted using a FGD
guide [11], two for girls and two for boys, and individual KIIs
were conducted with each adult stakeholder. Questions includ-
ed open probes (“Tell me about ...” “Why do you think ...?”),
Probes for depth (“Can you give an example?”, “How did that
make you feel?”), and Rating of specific items (1-5, or top
rank) to qualify perceptions. All sessions were audio-recorded
(with consent).

Data analysis: The audio recordings were transcribed verbatim;
transcripts cross-checked with the recordings, then cleaned
and uploaded into Atlas for analysis using an approved mixed
methods framework approach [10]; a content coding index
was then applied and the categories interpreted for emerging
themes and sub-themes.

Ethical consideration: Ethical approval for both the original
intervention and follow up evaluation study was obtained
from Makerere University School of Public Health Research
and Ethics Committee. The headteacher gave consent for the
school’s participation and informed staff, pupils and parents.
Written individual parental consent for participating children

was also obtained, with assent sought from children aged 12 to
17 years. Adult stakeholders provided informed consent.

Results

The pupils strongly agreed that using music is a good way to
improve SGBV awareness among youth because of its wide-
spread popularity among young people. They also emphasized
that young people talk with their peers about the songs they
hear, discuss the videos they watch, and repeat what their ce-
lebrity recording idols say. They also saw music a culturally
appropriate way to reach out to the wider population.

Pupils were able to recall specific content in the video and
identify that it contained messaging about child abuse, scenes
illustrating how acts of SGBV occur, and how to make life
better particularly for girls. They also confirmed that they were
now familiar with the principal ways girls are at risk of becom-
ing victims of SGBV and what to do if this happens. Hence, it
was clear that the video was informative.

Examples of responses from pupils and adult stakeholders are
shown in Table 1.

The pupils agreed they had learned new information from
watching the video. Examples given included how parents’
poverty can motivate them to take money from older men who
want to victimize their children through child marriage; that
consequences of SGBV include unwanted pregnancy and men-
tal health problems, there are preventive strategies they should
employ, and the importance of reporting all forms of SGBV to
parents, teachers and police. The perceived value of some les-
sons learned were gender-specific. Female pupils particularly
valued where the video taught them how to prevent becoming
victims. Girls specifically recalled the emphasis on avoiding
‘bad touches’ from older family members, teachers and strang-
ers, not to accept gifts from strangers, to avoid walking alone
at night, to be careful of encounters with strangers, and to be
assertive when faced with situations posing potential risk.

Suggestions on ways to further increase youth awareness of
SGBYV included greater use of social media with promotion of
dialogue through the posting of comments; the continuation
of broadcasts of the song and video, and involvement of the
celebrities through TV interviews. Coverage by newspapers
was considered less relevant for youth, and the production and
circulation of posters in communities was seen as potentially
unpopular.

Pupils also suggested future videos should include messag-
ing in more local languages as the predominant use of English
presented a challenge because of low education levels among
some vulnerable youth. Adult stakeholders viewed the video
as educative for young people, especially so for girls, and also
valid for the community at large. All indicated they had shared
the video with others in the community through the YouTube
link, and their consensus was that music videos are an appro-
priate way to promote individual and community empower-
ment in dealing with SGBV. Importantly, teachers and parents
who watch the video and learn from it, were seen as being
more likely to then talk about SGBYV, particularly with their
girl children, and encourage them to open up.

The adults reported learning valuable lessons from the video,
especially new understanding where common perpetrators of
SGBYV exist, and identified such lessons as important to enable
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Table 1: Examples of responses given by pupils and adults evaluating the video s impact.

Topic Examples of responses Session
“Music videos are a good way because many people listen and love music, | FGD 1 Boys
Value of the music video model | so they learn and pass on about what (lessons) he or she has heard from
for raising interest among youth | this song” Pupil consensus
“Using the music video added to the impact of the messages in the song | comment
and how many (teenagers) the video reached because we know of youth
attraction to celebrity music videos”
Examples of specific facts and | “I saw that they were forcing the girl to marry the man” FGD 2 Boys
actions learned from the scenes | “You should report anyone who tries to force people into sexual harass- | FGD 2 Boys
and messaging shown in the | ment”
video “By not keeping silent. so we report to teachers as you said earlier teach- | FGD 2 Boys
ers, parents, police”
“We learnt that we shouldn t take gifts from strangers” FGD 2 Girls
Limitations of other strategies to | “You can even display posters in the community, but not those with strong | FGD 1 Boys
promote awareness messages (SGBV explicit)
“The video and the song, it is educative to our girl children, but not only | Adult KIT
Adult stakeholder perceptions | for the girl child as it even good for the community at large, yes”
of the merits of the video “I have watched the video on YouTube and I shared it with three families | Adult KII
and all parents were very happy”
“We have decided that may be every month we shall be putting on that | Adult KII
video for us as a school, for our girls to watch and our boys to watch and
discuss. We shall be sharing such (important) lessons with them”
Adult stakeholder insights on | “Teaching girls you find like one particular girl is having poor perfor- | Adult KII
SBGYV shared in discussion mance in a certain subject. But (remember) that this girl has perhaps gone
through something that she has not (told) and that she failed to bring out”
Measures to potentially improve | “Add (more scenes) of SGBV drama to the video™ Adult KIT
the impact of future health pro- | “What did not come up so good was may be the dressing code of the actors. | FGD 1 Girls
motion videos Dresing to be role models for us makes messages stronger”
“For another improvement with the song let all languages be heard, be- | Adult KII
cause I hear Iteso, I hear Luganda and a little English”

stakeholders to empower potential victims to deal with SGBYV,
and to improve ways in which they handle situations of actual
or suspected SGBV reported to them.

Leaders within the school pledged to play the video regular-
ly and use its educational content to maintain dialogue about
SGBV. These efforts point to the potential value and sustain-
ability of the video as an educational tool.

Ways stakeholders suggested to improve future videos includ-
ed adding more scenes with examples of SGBV scenarios, and
they echoed the pupils’ suggestion to record in various local
languages.

Discussion

Health promotion initiatives can be pivotal in fostering posi-
tive health behaviors. However, it is crucial to evaluate the
longer-term impact of any model and understand the compo-
nents and logistic elements that make one effective; this al-
lows others to rationalize future use of a given model, informs
evidence-based practice and aids the creation of other relevant
models. This retrospective evaluation was conducted to assess
the impact of a health promotion initiative that used a music
video model to promote awareness about SGBV in Uganda.

The consensus of the participating pupils and key adult stake-
holders was that music videos are an appropriate, effective
and socially applicable tool for promoting awareness about
SGBV. The respondents also identified the use of social media
in parallel to video as an innovative and important element that
contributed to the intervention’s reach and impact, because it
promoted youth access and generated dialogue through posted
comments.

In this context, music videos are recognized to be a valid form
of health promotion when produced using Education-Enter-
tainment guidelines; such media have proved effective as a way
to change knowledge, attitudes, and behavior, as they “evoke
emotions, create role models, stimulate discussion among lis-
teners and viewers, and show the ultimate consequences of
both healthy and unhealthy behavior to large, audiences [12].”
In addition, the combined the use of music and social media
was novel and innovative and recognized that social media are
an increasing important communication platform for youth
[13].

The music video was evaluated as educative; both pupils and
adults described learning valuable lessons from it relating to
the causes, effects, prevention and handling of SGBV. Adults
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stated that dialogue between teachers and girls at risk could
potentially improve academic performance by relieving some
of the emotional burden girls experience due to SGBV. Adult
respondents also identified the video as having an educational
role for the community at large as well as the ‘at risk’ target
population, and stated the video should continue to be used in
schools as an educational resource to promote awareness and
dialogue.

Important strengths of this intervention model recognized by
the respondents, included: 1) the engagement of high school
pupils to identify the SGBV issues and interventions they saw
as priorities; this ensured the relevance of the messaging for
youth; 2) the inclusion of renowned music celebrities coupled
with professional recording; both recognized factors that at-
tract African youth, the demographic of the target population;
and 3) the use of social media to disseminate the video and pro-
motion of the song by music industry professionals; elements
that ensured maximum reach for the intervention.

In Africa, music has long been used to promote health and raise
awareness. One particularly successful example is the music
video ‘Everyone’ by the group All Stars led by Bobi Wine; this
focussed on preventable maternal and infant death and had a
proven impact on youth in Uganda. Other African countries
have used recordings by local celebrities to engage the public
and raise awareness; in South Africa a Rebecca Malope song
focussed on SGBYV, and in Nigeria music was used for a similar
purpose during the COVID 19 pandemic to engage and inform;
an assessment of such songs found them to be impactful in
highlighting issues of rape, femicide and the need to empower
women [14].

Live music performances are used in Africa to inform and mo-
tivate young people in the context of improving health, educa-
tion and equity. But concert going is limited due to cost; in con-
trast, the music video model combined with social media has
a broad reach among youth. In addition, impact across society
was achieved through repeated playing of the song via radio
and TV broadcasts which extended its messaging nationwide
[8]. However, live concert performances were one component
of the national program used to promote the original initiative;
this was managed by professionals from the music industry
who were also the conduit whereby celebrity artists became
involved in the recording, and promotion of the video through
live concerts, TV shows and personal appearances.

As SGBYV is widely entrenched in the general population ini-
tiatives aimed at raising awareness need to be innovative both
in what they say and how they make use of popular platforms.
Being ‘in tune’ by incorporating the use of social media is one
way to achieve a wider reach among youth, and promotion
through broadcasting also conforms with the current popular-
ity of radio and TV among adults in many sub-Saharan African
countries.

Strengths and Limitations

While a strength of our evaluation is that the data obtained do
provide an understanding of how both youth and adult respon-
dents evaluated the impact of the music video six months after
its release, we recognize limitations that affect the applicability
and reproducibility of what report.

Because the findings come from only one school, we recog-

nize that the generalisability of how eftectively the music video
raised SGBV awareness is limited, and reflects only the views
of pupils and stakeholders at this particular school. The sample
size of the group of pupils and adults evaluated was also small,
and the pupils were likely influenced by the fact that it was
their school where health education sessions had identified the
priorities selected to be highlighted through the video, which
introduces potential bias. However, this exploratory process,
and the later study to evaluate the high school pupils assess-
ment of the video’s utility and effectiveness as a health promo-
tion strategy, were both relevant because girls of school age
are particularly vulnerable to SGBV [15], and a retrospective
lens has value after any health promotion initiative. In addition,
in the context of validity, we note the views expressed by the
pupils do correspond with the comments posted on social me-
dia by youth respondents from across the country, as reported
previously [8].

Importantly, the evaluation was also conducted using a valid
process that followed defined guidelines to optimize the clarity,
reliability and potential relevance of the data obtained. Focused
group discussions and key informant interviews are recognized
to gather qualitative insights regarding participants’ experienc-
es, reasons and suggestions plus quantitative measures [9,10].

Conclusion

Evaluation by school pupils aged 12 — 17 years and adult
stakeholders of the impact of a celebrity recorded music video
highlighting issues related to SGBV identified this model as
an innovative and effective approach for raising awareness.
Particular strengths were that the issues and messaging high-
lighted were priorities identified by girls of school age rather
than adults, the nationwide reach for the messaging achieved
through the combination of free availability of the video on
social media and music industry promotion, and how youth
learned important, culturally sensitive information that could
not be easily be conveyed by parents or other adult community
members. This analysis of ‘what worked and why’ is relevant
to future use of similar health promotion models. In future,
more music videos should be produced to raise awareness of
SGBYV; post hoc evaluations should be included, ideally with
more schools involved to improve the generalisability of the
findings, in parallel with other studies able to measure effect.
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